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Hollywood North uses member’s
environmental product

The production "Heartland" was a
very popular CBC telewsion senes
produced in unusually dusty sur-
roundings. The Movie Location
Manager of Heartland, Brian Dunne
commented to member Norm Burns,
MCInst M., FCInst M about his envi-
ronmental product that he markets
world-wide.

“As a Location Manager in the Film
and Television industry 1 Canada, it
is part of my responsibility to handle
the logistics of filming. One of the
projects in 2007 was a CB.C. TV
series called "Heartland". Our main
set was located 3 km down a gravel
road, where there are probably 10
acreages. Dust abatement was part
of our agreement with the local M.D.
office so I started to look at different

options.

A water truck 1s the most common
way that a Movie Company controls
dust. Most shows are only in one
area for a short period of time,

but "Heartland" would last 5 1/2
months. The water truck would have
been extremely expensive, and the
water applied everyday to a road in-
creases the need to grade the road.

Ol was a very expensive option and
it would have to be reapplied
throughout the season, as well as the

hazardous environmental impact oil
causes. The residents of this

road walk along it and ride their
horses beside the road all the time. I
needed something that would be less
expensive, last a long time, and be
Enwvironmentally Frendly. I talked
with Gil Howell from Cypher West
Ltd. and he told me about the "Dust
Stop" product. I was somewhat
sceptical about it - "apply it once
with a watertruck and it will last for
months".

Our film production has 60 personal
vehicles, 6 tractor trailer units, 4 - 5
ton trucks, 6 - 1 ton trucks, stock
trailers, and catering trucks. A huge
amount of traffic on a road that used
to have 10 vehicles a day. I thought
this dust control would maybe last a
week - a month at most.

I was surprised and happy to see that
our one time application in

July lasted until October - when the
snow came and dust was no longer
an 1ssue. I could not believe that
even after the MD graded the

road throughout the summer that the
"Dust Stop" still kept the dust

down. Iwas extremely im-

pressed. This year the MD puta cold
pavement on the road, but when
there are more Mowie locations on
gravel roads I will make sure that I
use Dust Stop.”

Produced and filmed in Calgary,
HEARTLAND won the Alberta
Film and Television’s Rosie Award
for best dramatic series in 2008, and
drew strong ratings in its debut sea-
son.

careerbuilder canaDA

One of the top 30 trafficked websites
in the world, CareerBuilder. com has
turned its focus to international mar-
kets in recent years. With offices in
the U.S., Canada, UK Sweden and
more, CareerBuilder continues to ex-
pand around the world, and has
unlimited professional opportunities
to offer global-minded individuals.

Owned by Gannett Co, Inc., Tribune
Company, The McClatchy Company,
and Microsoft Corp., Careerbuilder.ca
offers a vast online and print network
to help job seekers connect with em-
ployers. Careerbuilder ca powers the
online job search centers for more
than 1,000 partners, including 150
newspapers, America Online and
MSN.

Job Seekers: More than 23 million
unique visitors a month visit Career-
Builder.com to find new jobs and ob-
tain career advice.

Emplovers: More than 300,000 em-
ployers post more than 1.5 million
jobs on CareerBuilder.com.

In the Beginning: Career-
Builder.com was founded in 1995
Number of Employees: More than
2,000

Partners: CareerBuilder.com powers
the online career centers of more than
1,400 partners, including 150 newspa-
pers and leading portals such as
America Online and MSN.

Global Presence: Career-
Builder.co.uk and its subsidiaries oper-
ate in the U.S., Europe, Canada and
Asia.

The Canadian Institute of Marketing
1s a partner of CareerBuilder.com,
thereby providing a service to assist
members in developing or advancing
their careers in marketing, Visit
www.cinstmarketing ca for a link
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